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Morning: Spotlight sessions and policy insights

Time Session Speakers
9:00 - 9:30 Registration and welcome coffee
. . . Emmanuelle Maire
. _ . - '
9:30 - 10:00 Opening session - why this, why nhow: Jussi Nevanlinna
A 1A _ . . < e . < _y: . Jussi Nevanlinna
10:00 - 10:30 Plenary 1- Decoding sustainable living: key findings from PSLifestyle Luca Coscieme
10:30 - 11:00 Coffee break & discovery space
Alexander Haneng
. . . . Meta Pezdir
11:00 - 11:40 Plenary 2 - Lifestyle change in action: local stories from the ground

Menevig Uzbay Pirili
Gregory Eve
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Morning: Spotlight sessions and policy insights

Time Session Speakers
Alba Godfrey
Alison Burns
Fred Dorsimont

1:40 - 12:45 Plenary 3 - From data to decision: policy that enables change Samuele Tonello
Vanessa Timmer
Faustine Bas-Defossez
Monica Pisani

12:45 - 13:45 Lunch break

13:45 - 14:00 Morning session closing remarks

m @Lifestyle

From Data to Action: Empowering Policies for Sustainable

Choices

This project has received funding from the European
Union'’s Horizon 2020 research and innovation
programme under grant agreement No. 101037342.
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Afternoon: EU-level workshop

Time Session

14:00 - 14:15 Setting the stage for collaboration

14:15 - 15:15 Turning insights into action - working group session
15:15 - 15:35 Coffee break

15:35 - 16:30 Plenary discussion — Scaling solutions across Europe
16:30 - 16:40 Final remarks

16:40—-17:30 Closing & networking drinks

m @Lifestyle

From Data to Action: Empowering Policies for Sustainable

Choices

This project has received funding from the European
Union'’s Horizon 2020 research and innovation
programme under grant agreement No. 101037342.




Opening session: why this, why now?

Erwin Goor, Jussi Nevanlinna, Emmanuelle Maire,
Project Advisor, European PSLifestyle Project Lead, Head of Unit, Circular
Commission [ REA SITRA Economy, DG ENV

programme under grant agreement No. 101037342.

. This project has received funding from the European
' es y e Union'’s Horizon 2020 research and innovation -

From Data to Action: Empowering Policies for Sustainable
Choices
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Why act?

More than 90% of
biodiversity loss and

water stress come

from resource O—

extraction and Resource

processing / 3x extraction
.‘.-4/
e

tripled
1970 2024

About 90%

of total greenhouse
gas emissions come
from resource
extraction and
processing

in the past five
decades and is
expected to rise
by 60 per

cent by 2060

Only 1 1 .50/0

of the materials

—f) used by EU

iIndustry come
from recycling

Annual waste

generation will
Increase by

65% by 2050
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Sustainable lifestyles

* Essential to reduce environmental and climate footprints

 Shift from linear to circular and sustainable production
and consumption models

* Includes also: sustainable energy use, transportation

choices, food choices, water conservation, waste
management

To on-board citizens:

* Raising awareness
* Giving access to resources

* Proposing actionable solutions




Use of collected data

For Policymakers

* Monitor progress in terms of lifestyle
changes

* Design targeted, data-driven policies

I L E ' * Tailor incentives and awareness campaigns
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For Businesses

e Guide sustainable product
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101010038

development

* Track trends and preferences
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The potential of Circular economy

 Stimulate innovation and innovative business models
Increase resource productivity by up to 3% annually

— GDP Increase of 7% relative to BAU

« 700 000 new jobs

. Decrease vulnerabilities, increase open strategic
autonomy

- Resilient supply chains

« Foster competitiveness

« Reduce operational costs

Consumers’ demand for more
< » Sustainable and circular products and
services

New business opportunities and
new markets

European
Commission




The Consumer Footprint Calculator

5 areas of consumption @ - . .......

Impacts on 16 Against Planetary Boundaries
environmental categories

Compared with the average
EU citizen

By area of consumption
and products

Boftled mineral water Coffee
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Against Sustainable
https://knowsdgs.jrc.ec.europa.eu/cfc Development Goals



http://jhttps/knowsdgs.jrc.ec.europa.eu/cfc

Ecodesign for Sustainable Products
Regulation

,. @ 7.8

IS
fig” iﬁ

Broad Scope New sustainability & Horizontal Strong focus on
Moving beyond ecodesign aspects measures product information
energy-related e.g. Durability, CO; Common ecodesign Digital Product
products to a wide footprint, Recycled requirements for Passport &
product scope content, etc. products with Labels
similarities

European
Commission

ESPR presentation, ECommerce Europe, 20.3.24



Key product aspects under ESPR

* Durability *Water use and water efficiency

* Reliability *Resource use and resource efficiency
* Reusability *Recycled content *Possibility of

* Upgradability remanufacturing Possiblility of recycling
* Reparability *Possibility of recovery of materials

* Possibility of maintenance ‘Environmental impacts, including

and refurbishment

Presence of substances carbon and environmental footprint

of concern *Expected generation of waste

Energy use and energy efficiency materials

European
Commission

ESPR presentation, ECommerce Europe, 20.3.24


https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32024R1781&qid=1719580391746

Product

Passport
carbon footprint
Qé origin of materials

:f- composition
v

-
o~

‘“’ end of life treatment

all & X0

tracking and tracing

Digital Product Passport (DPP)

* Asingle, digital entry point to access product information
throughout the product life cycle, on a need-to-know basis:

* For consumers: data on environmental impacts,
circularity, carbon footprint, etc.

* For companies:information to facilitate reuse, repair
remanufacturing, recycling etc

* For authorities: compliance information (e.g.
technical documentation, customs authorities)

European
Commission



https://commission.europa.eu/energy-climate-change-environment/standards-tools-and-labels/products-labelling-rules-and-requirements/ecodesign-sustainable-products-regulation_en

Empowering consumers

* |Information requirements and a

* Ban of generic environmental claims and rules to provide trustworthy

product information to consumers — ban greenwashing

* Ensure voluntary environmental claims and labels are substantiated,

verified and well communicated

* Create a Right to Repair

* Mark environmental excellence through EU Ecolabel

European
Commission



https://commission.europa.eu/law/law-topic/consumer-protection-law/unfair-commercial-practices-and-price-indication/unfair-commercial-practices-directive_en
https://environment.ec.europa.eu/publications/proposal-directive-green-claims_en
https://commission.europa.eu/law/law-topic/consumer-protection-law/directive-repair-goods_en
https://environment.ec.europa.eu/topics/circular-economy/eu-ecolabel_en

Unfair Commercial Practices Directive

Application required as of September

2026

» New rules:

Generic All Future performance Claims on products
. claims based on
environmental sustainability  lementation of of neutral, reduced
laims banned implementation pian o, posijtive impacts
clalms banne labels must be with targets, allocation .
e.q. ‘sustainable’ . are not allowed, if
-g- certified of resources &

based on GHG

‘ecological’ ‘climate by third party regularly verified by emissions offsetting

neutral’ independent 3rd party


https://commission.europa.eu/law/law-topic/consumer-protection-law/unfair-commercial-practices-and-price-indication/unfair-commercial-practices-directive_en

Proposed Green Claims Directive

Adoption expected in 2025

> @Green Claims Directive — complementary to Unfair Commercial Practices Directive (amended)
how companies should back environmental claims
\/business-to-consumer commercial communication does not apply to environmental

X claims regulated by other EU rules (e.g. organic label)

eRules on substantiation of claims:

» widely recognised scientific evidence / relevant international standards

f
product made O
recyc\ed

» demonstrates significance of the claim from a life-cycle perspective

P identifies trade-offs between impacts



https://environment.ec.europa.eu/topics/circular-economy/green-claims_en

Stakeholder engagement

gtillj(relﬁgl?jzesrs Day ) ‘ GREEN

WEEK

Circular solutions for a
competitive Europe

* News, events, good practices

» Coordination Group of 24 stakeholders

Submit your own good'®h.a"¢ i
* Leadership groups practices, knowledge, |
strategies and voluntary

* CircularTalks (webinars) commitments

 Annual conference: Green Week 2025


https://circulareconomy.europa.eu/platform/en
https://circulareconomy.europa.eu/platform/en

Learn more and keep In touch

o % Circular economy action plan (europa.eu)
IS5
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n @EUEnvironment

EU Environment and Climate

ourplanet eu
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https://twitter.com/eu_env
https://www.instagram.com/ourplanet_eu/
https://www.facebook.com/EUEnvironment/
https://www.linkedin.com/showcase/eu-environment-climate/?originalSubdomain=be
http://Jhttps:/knowsdgs.jrc.ec.europa.eu/cfc
http://Jhttps:/knowsdgs.jrc.ec.europa.eu/cfc
https://ec.europa.eu/environment/strategy/circular-economy-action-plan_it
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Plenary 1: Decoding sustainable living:
key findings from PSLifestyle

Jussi Nevanlinna, Luca Coscieme,
PSLifestyle Project Lead, Programme Lead
SITRA Sustainable Lifestyles,

Hot or Cool Institute

programme under grant agreement No. 101037342.

. This project has received funding from the European
' es y e Union'’s Horizon 2020 research and innovation -

From Data to Action: Empowering Policies for Sustainable
Choices



@Lifestyle

Decoding
sustainable

e o
living
Key findings from PSLifestyle

Luca Coscieme — Hot or Cool Institute ..

E This project has received funding from the European Union’s Horizon 2020 .
research and innovation programme under grant agreement No. 101037342. ” ps I Ifestyl e e u
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How lifestyle change happens

Lifestyle

A Low
leverage
power

Individual
Preferences
Social identities,
aspirations &
| Cultural norms I
High
|
( System structures . kg
™~ e.g., Political, technological, economic and socC\ah
as well as physical infrastructures)




How lifestyle change happens
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Motivation

Test takers

. (( HEALTH-ENVIRONMENT ) |
FREEDOM All time Last 7 days
S 438 595 5 683

Apartment

Mixed eater VegetarianfVegan

Commuter

CALLFOR SYSTEM

_?'~ A EE g "‘T'——"— > %
g M e Biggest motivators

Save money NG
Save time NG
Save energy NG
Small pleasures |G
Wellbeing NG
Learn and grow [
Community |G
New experiences |IIEIEGE
Quality consumption IINNEGNNGGE




Barriers to action

MOTIVATION |

(" HEALTH-ENVIRONMENT ).

FREEDOM

Rent a guest room to visitors

Become a vegan fora yedar

Are you moving? Choose a smaller home

Go vegetarian for a year I

Ride a bicycle (even an electric one) I
Start producing energy I

Use public transport I

Not possible in my life situation

It's not available where | live

It's too expensive

It takes too much time and effort

M I don't know how

m | don't have the support | need
ms |t's not popular where | live




o I-IEAI.TH-ENVIRONMENT
Q.. \_ FREEDOM

Vs

Filter the data =

() Impact

)] 100
(2| EXPENSIVE! Plans Carbon footprint (average) Planned reduction (average)
| 45 469 7 840 coeig 1466 coerg [ 19%

]
|

Cumulative reduction 205 095
66.7M COze kg Petrol car trips from

Brussels to Rome

Carbon credit value 118 816

5 66 5 759 € Flights from Helsinki

Calculated with carbon credit price of €85 to Brussels




Main trends and insights (so far)
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Care & repair

®
Vegetarianday

e Wind electricity

Reduce driving
®

e Vegan Reduce flying
e Staycation bt

Electric car
@

® Biogascar

o ® Geothermal heating

1000 1500 2000

Action reduction size, kgCO,e/person/year

Sustainable Actions
Cluster Around Simpler
Choices

There's a "convenience
ceiling” in voluntary
sustainable behavior—policies
need to shift the default, not
just encourage action.




Main trends and insights (so far)

Reduce flying
Staycation

Reduce driving
Vegetarian1day
Vegan

Care and repair
Electric car

Use wind electricity
Vegetarian1year

Biogas car

0 2000 4000 6000

lIII|H”|

8000

Sustainable Actions
Cluster Around Simpler
Choices

There's a "convenience
ceiling” in voluntary
sustainable behavior—policies
need to shift the default, not

just encourage action.



Main trends and insights (so far)

1000 2000 3000 4000 5000 . .
Transportis a Dominant

6. Large metropolitan area Emissions Driver — Even

in Urban Areas
1. Rural area

7.No residence Urban policy needs to go beyond

. offering public transport—
°.Large city IP P

address convenience, safety,

2. Urban settlement and culture around car use.
3. Small city

4. Medium size city



Main trends and insights (so far)

1. Under 18

Meat Consumption
Decline Is Not Linear
2 1830 Across Age or Gender

Shifts in food behavior are not

3. 31-50

purely generational—cultural
and economic factors play a
more significant role than

4, Over 50

often acknowledged

5. No age group

0 500 1000 1500 2000




Structural lock-ins determine
unsustainable living

People with high motivation to live sustainably often still have relatively high carbon
footprints, highlighting systemic constraints.

Affordability is one of the top barriers to sustainable living—much more than lack of
knowledge.

Transport emissions remain high even in urban settings, primarily due to car usage.

Meat consumption is only poorly related with demographics




Unlocking Positive and Sustainable
Lifestyles

Green Deal/Green Industrial Deal: Smart
policies that enable sustainable lifestyles also
support industrial competitiveness, energy
iIndependence, and social cohesion.

European Climate Pact: emphasizes citizen engagement, but often lacks
behavioral insight that can guide targeted messaging, peer learning
models, and demonstrate how to bridge the attitude-behavior gap.




Unlocking Positive and Sustainable
Lifestyles

Circular Economy Action Plan: data shows that empowerment is not just
about information—affordability, access, and convenience matter more.

Horizon Europe and Mission-Driven
Research Agendas:

Missions like “100 Climate-Neutral Cities”
need behavioral data and public
engagement tools that innovate in
lifestyle metrics, sustainable behavior
modeling, or citizen transition pathways.




Unlocking Positive and Sustainable
Lifestyles

I
(Environmental maxima)

Just Transition: data reveals
opportunities from reducing

FAIR

overconsumption and climate = - S consuMPTION
Impact from high-income ] -'
groups.

Underconsumption

(Socially unsustainable) Increase

Social Climate Fund: data helps identify social groups facing barriers
and tailor support programs.
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Coffee break &
discovery space

1M:00-M:15

- oll o

Take the
test

programme under grant agreement No. 101037342.

. This project has received funding from the European
' es y e Union’s Horizon 2020 research and innovation -

From Data to Action: Empowering Policies for Sustainable
Choices



Plenary 2: Lifestyle change in action:
local stories from the ground

Menevig Uzbay Pirili, Meta Pezdir, Gregory Eve, Alexander Haneng,
Local Coordinator, Stakeholder Curator CEO, Director of Innovation

Zeytince and Project Manager, Green Apes and Sustainability,
Circular Change NHO Service og Handel

programme under grant agreement No. 101037342.

. This project has received funding from the European
I es y e Union'’s Horizon 2020 research and innovation -

From Data to Action: Empowering Policies for Sustainable
Choices
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' es y e Union'’s Horizon 2020 research and innovation
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From Data to Action: Empowering Policies for Sustainable
Choices
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THE INSPIRATION

OF A CITY:
IZMIR’S STORY OF
SUSTAINABLE
LIVING

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement No. 101037342.



Some walk the streets of Izmir,
talk to young people, collect data and
build partnerships...
And sometimes, the greatest act of heroism...
is spreading hope.”

B



IZMIR, A CITY FULL OF

INSPIRATION
L
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Our story begins in the heart of the Aegean.

Izmir is a city of openness, beauty, and optimism

2021: A call came from Europe: PSlLifestyle

“Lets embark on a journey to support more
sustainable lifestyles”

Yes we are in!
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= | .
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Not just a project, it became a discovery
A dedicated core team + youth team joined us
Not just promote PSL; but build a local movement

Listened, adapted to local needs, collaboration with
stakeholders across the city
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But the journey wasn’t always bright.

In 2022, ourforests burned.
In 2023, a devastating earthquake struck.
Political tensions grew, and public hope faded.

In such times, talking about sustainability felt like a
luxury.

Spreading PSL felt like pushing through walls.
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1ZMIR REFUSED
TO SURRENDER

The city took ownership of its future!
With the...

o Metropolitan and 15 District Municipalities
o Various Institutions

o Schools & Universities

o Digital Engagement

PSL became a shared mission — not just a tool.
PSL is part of everyday life in Izmir.

Yy @\



PARTNER MUNICIPALITIES
IN IZMIR

Signed official protocols with
11 District Municipalities

SURDURULEBILIRLIK VE
KENT STRATEJILERI
S$UBE MUDURLUG(

= \3\ Bornova >
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LIFESTYLE TEST

IN IZMIR’S HIGH SCHOOLS

oMore than 30 high school..
oStudents became part of the change

oList of Anatolian High Schools in Izmir

oMEV College

o Konak Anatolian High School

oBornova Anatolian High School

olzmir Girls' High School

oYunus Emre Anatolian High School

015 July Martyrs Anatolian High School

oKargiyaka Atakent Anatolian High School

oSalih Dede Anatolian High School

oBalgova Anatolian High School

oNevvar Salih Isgéren Anatolian High School

oNarlidere Anatolian Imam Hatip High School

o Private Sahil Evleri Ege Bil Schools Anatolian High
School

oVali Nevzat Ayaz Anatolian High School

o Fatih Sultan Mehmet Anatolian High School

oBuca Anatolian High School

o Private Camiaralti Anatolian High School

o Private Turkish Science High School

oMenderes Martyr Mehmet Kivik Anatolian High
School

oMartyr Gokhan Bayraktar Anatolian High School

oMartyr Furkan Yavas Anatolian High School

oMimar Kemalettin Anatolian High School

oGaziemir Nevvar Salih Isgoren Anatolian High
School

oMehmet Seyfi Eraltay Anatolian High School

oNarhdere Cahide Ahmet Dalyanoglu Anatolian
High School

oGuUzelbahge Borsa Istanbul Vocational and
Technical Anatolian High School

oSakize Lahur Girls’ Anatolian Imam Hatip High
School

oPrivate Karabaglar Delta Anatolian High School

oPrivate Oguzhan Ozkaya Anatolian High School

oBayrakl Anatolian High School
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COLLABORATION WITH
BUSINESS ORGANIZATIONS
AND CIVILSOCIETY

o ESIA

olzmir Ticaret Odasi

o Natural Rotary Foundation
o Social Climate Assoc.

o UNDP

o Foundation of Seeds
oBayetav

olzmir Youth Assoc.

olzmir Youth Assoc

oNature Associaiton.




BBC PSLIFE...

# GONDERILER

hgam Tarzi Testi

Karbon Ayak zi Testi
'Yagam Tarzi lpuglan
Size Uygun Planlar

evreye Etkinizi

Pslifestyle Yagam Tarzi Uygulamasi

Kar Amaci Gutmeyen Kurulug

% Barinma

% Ulagim

@®Gida

@l Aligveris aliskanliklarinin dodaya etkisini 6grenip, siirdiiriilebilir
yasamak ister misin?

* ... devami

@ lifestyletest.eu/tr
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Sur-Elgileri .. Hazine Avi 2... 91. izmir Fuar Degerlendir!
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DIGITAL PULSE WITH
INSTA

03800 New Instagram Followers

0293 Tailored Posts

olnstagram & Facebook Stories
for Each Day since 2022

( l@lélowl@y

f\'l4\'lA\'I\" \'l(



https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net
https://pslifestyle-app.net

\NVIRONMENT
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Earth Overshoot Day with PSL
12K Views on YouTube
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lzmirle birlikte
Avrupa‘nin Diger Kentlerinde
Herkes icin Pozitif ve Strdarulebilir
Yasam Tarzi Online Uygulamasini
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Beyond a Project; VASGI OLMAYA CoK
PSL has become a city YAKINS—-

Wide Movement:
Trusted Voice in Izmir!
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Among 10 countries,

Turkiye ranks 3rd

in number of tests taken
nearly 20,000. TESTS




Lifestyle

Senin karbon ayak 2030 yilina kadar
izin hedef

7473... =
kg CO2e kg CO2e

Sen
mukemmel
bir firsatsin

Ayak iziniz olduk¢a buyudk. Yagam tarzinizin
gezegen uzerindeki etkisinin farkinda
olmayabilirsiniz. Ancak daha surdurulebilir
secimler yaparak gergekten bir fark
yaratabilirsiniz. Buginden baglayin ve size 6zel
onerilerle planinizi olugturun.

Sadece sizin igin ipuclarini
gorun

4489 1484 993

Barinma Ulagsim Gida
Esyalar ve diger aligverigler

pslifestyle-app.net

LIFESTYLE
TEST
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o But numbers are only part of
the story.

oLifestyle Test and its data s
how integrated into Izmir’s
2025-2029 Green
Transformation Strategy.

olt's part of our city’s climate-

heutral future.
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Let’s continue building a greener, fairer future -
together.
And now, we share Izmir’'s story with Europe —
not just as a success, but as a message of hope.



From a Digital
Tool to a Living
Community

PSLifestyle in Slovenia

Mestna obcina
Ljubljana

LJUBLJANA |

‘l;lo*,.

*
ZELENA

PRESTOLNICA EVROPE

. ircular Change ’
o S OLifestyle i

. . - a
¢ - —;,
L~ e

.

WY e vz

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement No.
101037342.



Got a Potato?

Then You're Lucky!

During the 18th century, Empress
Maria Theresa introduced
potatoes to the Habsburg
Monarchy to fight hunger and
iImprove food security. Many
people were skeptical and
believed they were poisonous ...




Living a ‘potato-
full’ life ...

It's about a good quality
of life.

The Lifestyle Test offers a
valuable opportunity to
spark concrete, action-
oriented conversations.

The Lifestyle Testis a
powerful tool and
catalyst.

When you know where
you are, you can plan
where you want to go.

We wanted the impact
to last beyond the
projectitself.

Our goal was to build a
meaningful and lasting
local PSL community.




How can we build the PSL community?

Coming into the community -
to connect and engage.

“Less, but better” - The President of
Slovenia Natasa Pirc Musar, PhD

Listening to the community —
to respond.

“My friend encouraged me, and then
curiosity led me to find out how
sustainable my lifestyle really is.” —
Lifestyle Test user




.2 "Mia was thinking about how to destroy "[...[ In these difficult times,
I n s pl rl ng pth toes to the heart, but she couldn’t remember marked by extreme weather

what could stop such waste. Just as conditions, they realized that

r ow Wit h she was about to give up, she heard nature is governed by a fragile
g ooo the voice of a robin: balance that can be disrupted by
'Mia, don't look for strength in your even the smallest mistake. That's
fq i r ta Ies I hands — seek it in your heart. This why they must respect nature and

y ® heart of trash was created by humans give back to it as much as they

— and only human love for nature can take.
melt it.” Darka, retiree

“I was a bit Arianaq, primary school

shocked at how
high my score
actually was. |
also felt a bit of
despair and
confusion.”




Meet our Slovenian
PSL community!

1200 + members of our social media
community.

Local name is Na zeleni veji' (Engl. On a
green branch).

More than 25 personalised Lifestyle test
URLs.

Ownership over PSL within the
communities.

More than 150 active members
of the PSL community!

Living Lalbs were a great entry
point.




@

Grandparents Wisdom on Living a Long and
Happy Life - full of ‘potato luck’

“Live each moment to “Taking a walk in
the fullest — right here, beautiful nature
right now.” every day.”
“Consider quitting “pPatience and a
smoking — for your cheerful
health and for the perspective on

planet.” life.”




: in
ir place N\
" e hds the 3 | ‘?\\
Every\::r 4" said the ““‘teo A\
donkey: hat W must ecome a parto
remnember e our community!
share t.

www.circularchange.com
join@circularchange.com

https:/ /www.ljubljana.si/en/
misijal00@ljubljana.si

~ve  LJuBLJANA
Mestna obdina pulin .

iblian: "-lﬁ . A This project has received funding from the European Union’s Horizon 2020
L]Ll ofjana t . Circular Change ' es y e research and innovation programme under grant agreement No.

101037342.




@Lifestyle

Lifestyle change in action
Postcards from Italy

Country partners:
greenApes srl SB
Fondazione per lo Sviluppo Sostenibile

. This project has rece ived fund ing from the European
' es y e Union’s Horizon 2020 research and innovation
rrrrrrrrrrrrrrrrrrrrrrrrrrrrrr .101037342.
From Data to Action: Empowering Policies for Sustainable
Choices




Reaching different audiences, creating value for stakeholders

Newsletters & Press Releases
B Social Media Presence

\1 Videos: street reactions and testimonials

. Community of practice via greenApes

« Green Influencers challenging their

20 i R a

audiences

f diamo urnpo'il
B s UoiInpatto

i% Campaigns with cities [ municipalities

i Employee engagement with corporates

. This project has received funding from the European
I es y e Union’s Horizon 2020 research and innovation
programme under grant agreement No. 101037342.

From Data to Action: Empowering Policies for Sustainable

Choices



Two stories from Italy

Newsletters & Press Releases
B Social Media Presence
(i1 Videos: street reactions and testimonials
t&, Community of practice via greenApes
« Green Influencers challenging their
audiences
i4 Campaigns with cities [ municipalities

fi Employee engagement with corporates

. This project has received funding from the European
' es y e Union'’s Horizon 2020 research and innovation
programme under grant agreement No. 101037342.

From Data to Action: Empowering Policies for Sustainable
Choices



Getting citizens to reflect and evaluate changes, via greenApes

. greenApes is an app and digital platform
Make a difference il 15 rewarding sustainable actions.

Use your TWIN cCins 1o

Collect

Earn T'A"N cains through

your daily acticns and by supnorl scoa and

environmental projects ' Citizens uptake positive actions, collect virtual
credits, donate credits to support environmental
and social projects (and get rewarded).

completing un

greenApes

sustalnanility challenges

Ccllact
Donate

Get rewarded .
Two dedicated challenges were opened to

engage citizens with the Lifestyle Test and follow
their actions.

Huds cur sctronis & Frdia ' chaw' un
Wi reigtharnous

Donate your
actions

!nl.m-u Atrenms s haee o Your F'\WIN conations will be

converted in real financial

contributions

programme under grant agreement No. 101037342.

. This project has received funding from the European
' es y e Union'’s Horizon 2020 research and innovation -

From Data to Action: Empowering Policies for Sustainable
Choices



Getting citizens to reflect and evaluate changes, via greenApes

Calcula la Wa imprunla carbonica

A ©

Lifestyle

From Data to Action: Empowering Policies for Sustainable
Choices

Ll meamgrerta catberical

@ Tude_molle_verde
g .

cal alastica sclfimacnlaculcnna wi s
encnline b ma ate & rdmo malsEre. Cane,
craamncees bopas alin « L refpa & xaswthisin sai

disciin mtomuoliv -3

Ho calcolata la miaimpromta

di carbonio

La lus imprants rispatts
a.

R

LifastylaTest

Participants were invited to:
+ take the test & build their plan,;
« share their immediate reaction;

« after some months, which behaviours they adopted vs.
which they had a hard time with;
 provide ideas to improve the test.

@ 300+ citizens took part
800+ reflections, ideas and practices were shared
i 12k+ active interactions (likes, comments)

This project has received funding from the European
Union'’s Horizon 2020 research and innovation
programme under grant agreement No. 101037342.




Getting citizens to reflect and evaluate changes, via greenApes

Some takeaways:

PR S ens tTd © « Even informed citizens lacked knowledge of key

& behaviours driving their environmental impact;

P s b s o o - Committed users saw results as motivation for action,

rpatzs sull smbents quands dewo spostamm fuoc!
tegiie e ey o mosangim va sl funt s d (ae

o o . £ 9 not as a source of discouragement;

« Transport caused most frustration: limited options
locally, resistance to modal shift and some false
myths;

« Peer sharing and horizontal learning boosted
engagement and adoption of new behaviours.

< Indietro Cerca
< Indisetra Cerca

. PSL =~ Ci sto rivscurdo!

greenhoon

Casa o hd ol edocative del Far ca se?

SO SOSTA0ENI0 T2 madre ol orto e¢ 0ZCl M razcolle,
o lodury, Narigano « v cipol v

programme under grant agreement No. 101037342.

. This project has received funding from the European
I es y e Union'’s Horizon 2020 research and innovation -

From Data to Action: Empowering Policies for Sustainable
Choices



Florence: the first city using the custom URL

Florence is one of the Italian cities selected by the EU
among the 100 Climate-Neutral and Smart Cities aiming
for carbon neutrality by 2030.

The Municipality used the Lifestyle Test to collect data and
raise citizen awareness, within its campaign “Firenze per |
Clima”.

European
Missions

100 Climate-Neulral
and Smart Citles
by 2030

JJ 4 . This project has received funding from the European
44 I es y e Union’s Horizon 2020 research and innovation
programme under grant agreement No. 101037342.

From Data to Action: Empowering Policies for Sustainable
Choices




Florence: the first city using the custom URL

The city ran communication campaigns on social
media and several channels, directing citizens to
the dedicated PSL link.

Citizens could complete the test and build plans.

The city received aggregated data about the
impact of citizens, plans and actions.

m @Lifestyle

From Data to Action: Empowering Policies for Sustainable
Choices

CALCOLA
LA TUA IMPRONTA
CARBONICA
E SCOPRI
COME RIDURLA

www.firenzeperilclima.it

) 'vt ./"_‘.‘5
Ll i 8 La
T e ﬂ ﬂ'\'; ";)

Consumi

www firenzeperic. ma.it

This project has received funding from the European
Union'’s Horizon 2020 research and innovation
programme under grant agreement No. 101037342.
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Florence: the first city using the custom URL

- Data provided a snapshot of the current drivers of

frernge carbon faetprind cempaaition per age oy £ SN * - s ey Ju“ ey impOCt Omong Citizens.
g e o |, anidride car l»omca el mplo

dei limiti previsti per il 2030 : : . .
I lfm'# Chosen or discarded actions (within the reduction

_m = s S
- . Alud]:l(!e carbonica glcgj rrrwlse)rf/rc?g |Iodoert\L/JOr|1||LtJ gks) IteoI T}Iﬂgg tlﬁ:: sr;yle changes.
) i fiorentini ne producono
— il triplo del limite fissato

dagliaccordi di Parigi

Senso § risultani dei Mol imtervistars
2200 queestionart chivdomo meno

compilati da chi ba vincolt sul
HATCAS i ’“"‘,ﬁﬁ':::"‘"' "
Sl s, S @ 2500+ citizens took part
==k # 600+ plans built

g 5+ cities/municipalities followed
& 10+ companies employee engagement (so far)

. This project has received funding from the European
I es y e Union'’s Horizon 2020 research and innovation -

programme under grant agreement No. 101037342.
From Data to Action: Empowering Policies for Sustainable

Choices



Reaching different audiences, creating value for stakeholders

Newsletters & Press Releases
B Social Media Presence

\1 Videos: street reactions and testimonials

. Community of practice via greenApes

« Green Influencers challenging their

20 i R a

audiences

f diamo urnpo'il
B s UoiInpatto

i% Campaigns with cities [ municipalities

i Employee engagement with corporates

. This project has received funding from the European
I es y e Union’s Horizon 2020 research and innovation
programme under grant agreement No. 101037342.

From Data to Action: Empowering Policies for Sustainable

Choices



@Lifestyle

Thank You!

Italy country partners:
greenApes srl SB
Fondazione per lo Sviluppo Sostenibile

. This project has rece ived fund ing from the European
' es y e Union’s Horizon 2020 research and innovation
rrrrrrrrrrrrrrrrrrrrrrrrrrrrrr .101037342.

From Data to Action: Empowering Policies for Sustainable



NHO
@ Service og Handel

PS Lifestyle Test
Norway



Iiow itall got started... WCEF 2024
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NHO

) Service og Handel

The partners in taking the test to Norway

Norwegian Federation of

The Norwegian Service Industries and Retail

Consumer Council,

Trade, representing 7000+
companies.

= o F } ! NH
‘l FORBRUKERRADET &) Service og Handel

«The Future In Our Hands».

Trade union that organize
employees in both the private
and public sectors. 41 000

members

One of Norway's leading
environmental organizations
with 50 000




NHO

() Service og Handel

Marketing

\\ '..L '
%
Q Er

~_ bedre enn gjennomsnittet?

'Tatesten!l

A Klimatesten.no

3
R

Jeg har tatt

A%\ Jeg har tatt
= =% Klimatesten

ﬂ - otides |
& $%vice og Handel ‘- FORBRUKERRLD: T [RUEEEIEES

Anja Bakken Riise, leder
Framtiden i vare hender

. P Framtideni
& 's’;°~;ce og Handel ‘l FORBRUKERRADET BREIELELEES







] NHO .
Kiimatesten & Service og Handel
March 7. :
FIVH: Newsletter April 16. : April 26. - 28. :
March 18.: Segment on the national Ads turned off by
LAUNCH Parat: Newsletter evening news accident
3K ‘vh‘
2K
1K
0
26 Feb 3 Mar 8 Mar 13 Mar 18 Mar 23 Mpr 28 Mar 2 Apr 7 Apr 12 Apr 17 Rpr 22 Apr Apr 2 May 7 May
: March 19. : : :
March 5. arck ; ; April 17.: April 22. :
- Li Hjernesterk-podcast a
NHO'SH: Linkedin, ) ; Video co-posted with the The Minister posted
organic and sponsored. March 24. :

Re-post by Consumer Pengesterk-podcast ad

Council

Minister of the climate
and the environment

on LinkedIn



37 000

tests taken in just 4 months! ‘
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Plenary 3: From data to decision: policy

that enables change

Alison Burns, Fred Dorsimont, Samuele Tonello, Vanessa Timmer, Faustine Bas-Defossez. Monica Pisani, Alba Godfrey,
Policy Officer, Director, Behaven Research Coordinator, Executive Director, Director for Health, Policy Officer, Senior Project Coordinator,
DG RTD EuroHealthNet OnekEarth Living Nature and Environment, DG CLIMA EuroHealthNet
EEB

programme under grant agreement No. 101037342.

. This project has received funding from the European
' es y e Union'’s Horizon 2020 research and innovation -

From Data to Action: Empowering Policies for Sustainable
Choices



Practical, people-first
ideas to reshape how
we travel, eat, live
and consume

Alba Godfrey,
Senior Project Coordinator,
EuroHealthNet

. This project has rece ived funding from the European
' es y e Union’s Horizon 2020 research and innovation
rrrrrrrrrrrrrrrrrrrrrrrrrrrrrr .101037342.

From Data to Action: Empowering Policies for Sustainable



Systemic problems need systemic, structural solutions:
» individuals and communities need supportive policies to
be able to make sustainable choices
» equity perspective: sustainable choices must be easy,
accessible and affordable

. This project has rece ived funding from the European
' es y e Union’s Horizon 2020 research and innovation
rrrrrrrrrrrrrrrrrrrrrrrrrrrrrr .101037342.

From Data to Action: Empowering Policies for Sustainable



Shifting towards more sustainable, healthier...

AN ~ H A
N
(O__\O I:Il_ll:l
... transport ... food ... housing
systems systems

m @Lifestyle

From Data to Action: Empowering Policies for Sustainable
Choices

al
hd

.. consumption &
production of
goods & services




- Background context: what is the situation now?

« Call to action: what needs to change?

« Evidence from PSlLifestyle: what sustainable
actions are people willing and able to take?

» Policy recommendations: how can
policymakers support and enable sustainable

change?
« Case studies: what is happening in PSL Olifestyle
countries?
Policy Brief: Food Systems
m OLifestyle B e # pslifestyle.eu
From Data to Action: Empowering Policies for Sustainable

Choices



%E Reduce emissions from air travel and promote local tourism

O
Reduce car dependency and promote active mobility
SO

<= Establish robust regulatory frameworks
Rk OlLifestyle T

From Data to Action: Empowering Policies for Sustainable
Choices



@ Make healthy and sustainable choices accessible and affordable

@% Support public procurement of high quality sustainable food

@Z Invest in education programmes
Tackle f rt
éj ackle food deserts

Implement changes to expiry dates on product labels

mm Implement mandatory regulations and not self-regulatory frameworks

———

. This project has received funding from the European
' es y e Union'’s Horizon 2020 research and innovation
programme under grant agreement No. 101037342.

From Data to Action: Empowering Policies for Sustainable
Choices



30 Provide subsidies to homeowners and landlords for sustainable

[T\ renovations
1

A Build small and sustainable housing as part of new spatial planning that
promotes sustainable energy use

At the national level, implement the EU Energy Performance of Buildings
@ Directive to improve energy efficiency of buildings

Support and encourage behavioural change to enable everyone to live

‘ |@/| more sustainably

. This project has received funding from the European
' es y e Union’s Horizon 2020 researc h and innovation
programme under grant agreement No. 101037342.

From Data to Action: Empowering Policies for Sustainable
Choices




é\ﬁ Encourage a shift towards circular business models

<~ Harmonise and strengthen Extended Producer Responsibility

———

Enable and encourage behavioural shifts towards more sustainable
options

Reduce cost barriers and increase accessibility to preowned goods and

=
@ repair practices
<4

. This project has received funding from the European
' es y e Union'’s Horizon 2020 research and innovation
programme under grant agreement No. 101037342.

From Data to Action: Empowering Policies for Sustainable
Choices



@Lifestyle
Thank you!

To be continued in
the panel
discussion...

@Lifestyle

a.godfrey@eurohealthnet.eu Policy Brief: Transport Systems

@Lifestyl
' es e This project has received unding from the Europecn
. . . . . SOt grant ogresment No WI037342
From Data to Action: Empowering Policies for Sustainable
Choices
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Plenary 3: From data to decision: policy

that enables change

Alison Burns, Fred Dorsimont, Samuele Tonello, Vanessa Timmer, Faustine Bas-Defossez. Monica Pisani, Alba Godfrey,
Policy Officer, Director, Behaven Research Coordinator, Executive Director, Director for Health, Policy Officer, Senior Project Coordinator,
DG RTD EuroHealthNet OnekEarth Living Nature and Environment, DG CLIMA EuroHealthNet
EEB

programme under grant agreement No. 101037342.

. This project has received funding from the European
' es y e Union'’s Horizon 2020 research and innovation -

From Data to Action: Empowering Policies for Sustainable
Choices



Lunch break

12:45-13:45

Take the
test

programme under grant agreement No. 101037342.

. This project has received funding from the European
' es y e Union’s Horizon 2020 research and innovation -

From Data to Action: Empowering Policies for Sustainable
Choices



Morning session
closing remarks

programme under grant agreement No. 101037342.

. This project has received funding from the European
' es y e Union’s Horizon 2020 research and innovation -

From Data to Action: Empowering Policies for Sustainable
Choices



Afternoon: EU-level workshop

Time Session

14:00 - 14:15 Setting the stage for collaboration

14:15 - 15:15 Turning insights into action - working group session
15:15 - 15:35 Coffee break

15:35 - 16:30 Plenary discussion — Scaling solutions across Europe
16:30 - 16:40 Final remarks

16:40—-17:30 Closing & networking drinks

m @Lifestyle

From Data to Action: Empowering Policies for Sustainable

Choices

This project has received funding from the European
Union'’s Horizon 2020 research and innovation
programme under grant agreement No. 101037342.




EU-level workshop
Turning insights into
action

programme under grant agreement No. 101037342.

. This project has received funding from the European
' es y e Union’s Horizon 2020 research and innovation -

From Data to Action: Empowering Policies for Sustainable
Choices



Working groups

Vanessa Timmer, OneEarth Living
Danielle Brady, European Policy Centre
Erwin Goor, European Commission / REA
Francois Jégou, Strategic Design Scenarios
Nicola Zingaretti, European Parliament
Jack McQuibban, Zero Waste Europe
Camila Cosse, De-construct Collective

Philippe Tulkens, European Commission

wim vermeulen, Bubka

Marlene Zanier, Climate KIC

Eva Bille, European Environmental Bureau

Laurence Castaigne, DG CLIMA, European Commission
Begiim Onal, B-NL Academy & Consultancy

Hans-Christian Eberl, European Commission
Christophe Gouache, Strategic Design Scenarios

Kate O'Connor, One Earth Living

Xuelin Zhang, ILVO

Doreen Fedrigo, Climate Action Network (CAN) Europe
Frank Smit, European Commission

m @Lifestyle

From Data to Action: Empowering Policies for Sustainable
Choices

Alison Burns, European Commission
Martin Oresi¢, APPLIA

Matteo Mascolo, FSC

Ana Berdzenishvili, European Policy Center
Shima Beigi, Mindful Smart Cities

Nick Davids, Circular Flanders

Frankie Ann Ashton, Labour international

Mauro Cordella, EC-ENV

Siavash Farahbakhsh, ILVO

Rachel Nelems, GGON

Kristian Tsonevski, European Commission, DG JUST
Laura Lynn De Sittry, KUL

Arthur Schreuder, 4MedBox Europe BV

thierry vancrombrugge, Federal authority

This project has received funding from the European
Union'’s Horizon 2020 research and innovation
programme under grant agreement No. 101037342.




Guiding questions

What: How can PSLifestyle data drive smarter decisions, and
what additional data would strengthen its impact?

Who: How can we unlock powerful cross-sector
collaborations to scale up the impact of the Lifestyle Test
and its data?

How: What policies and frameworks are necessary to
effectively implement the insights and actions derived from
PSLifestyle data and cross-sector collaborations, ensuring
long-term sustainability?

. This project has received funding from the European
' es y e Union’s Horizon 2020 researc h and innovation
programme under grant agreement No. 101037342.

From Data to Action: Empowering Policies for Sustainable
Choices




Coffee break

15:15 -15:35

Take the
test

programme under grant agreement No. 101037342.

. This project has received funding from the European
' es y e Union’s Horizon 2020 research and innovation -

From Data to Action: Empowering Policies for Sustainable
Choices



Plenary discussions

15:35 - 16:00

programme under grant agreement No. 101037342.

. This project has received funding from the European
' es y e Union’s Horizon 2020 research and innovation -

From Data to Action: Empowering Policies for Sustainable
Choices



Final remarks

16:00 - 16:30

programme under grant agreement No. 101037342.

. This project has received funding from the European
' es y e Union’s Horizon 2020 research and innovation -

From Data to Action: Empowering Policies for Sustainable
Choices



THANK YOU!!

programme under grant agreement No. 101037342.

. This project has received funding from the European
' es y e Union’s Horizon 2020 research and innovation -

From Data to Action: Empowering Policies for Sustainable
Choices
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